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Abstract: The provision of information appears to be an important property eéselém

as evidenced by previous easch concerning the stattracking and statusignaling
models of selesteem The presenstudiesexamine whethethere is an implicit theory of
selfesteemthat leads individuals to assume targets with higher levels ofes&lém
possess more desiraldharacteristics than those with lower levels ofestéem. Acrosé
studies, targets with ostensibly higher levels of-esttem were generally rated as more
attractive and as more desirable relationship partners than those with lower levels of self
esteem. It is important to note, however, that this general trend did not consistently emerge
for female targets. Rather, female targets with highestdem were often evaluated less
positively than those with more moderate levels of-asléem.The preent findings are
discussed in the context of an extended informational model eéstelém consisting of

both the statugracking and statusignalingpropertiesof seltesteem.
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Introduction

AConfidence is very sexy, dondédt you think?0o
-Jack Palanceén a television commercial for Skin Bracer aftershave fi®wn5

An implicit theory refers to a set of beleefconcermg the covariation of
characteristics (Asch, 1948runerand Tagiuri, 1954 Dweck and Leggett, 1988Heider,
1958; Jonesand Thibaut, 1958; Kelly, 1955Kelley, 1973; Rosenberg, Nelsonand
Vivekananthan 1968; Ross, 1989; Tropand Higgins, 199; Uleman, Saribayand
Gonzalez, 2008). Stereotypes, for example, are implicit theories in which the characteristic
of group membership is assumed to be associated with specific personal attributes
(Ashmore, 1981). The importance of implicit theories stérom the influence they exert
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with regard to the processing of information about targets. For example, if | have an
implicit theory that characteristics X and Y are associated, then | may be more likely to
infer that a new target possesses characteMstuhen | learn the target has characteristic

X. Importantly, an implicit theory may lead me to make this inference even if | have not
actually observed the target demonstrating characteristic Y. The result of an implicit theory
such as this is that infomtion about one characteristic may have an impact on whether a
target is judged to possess other traits that are believed to be associated with the initial
characteristic.

A variety of implicit theories have emerged for characteristics ranging from
relaionship status (ConlegndCollins, 2002) to alcohol consumption (Jormesl Rossiter,

2003). One of the most widely examined implicit theories concerns physical attractiveness.
In one of the best known studies of this phenomenon, Dion, Berscheid, and{851R)

asked participants to choose which personality characteristics applied to photographs of
attractive and unattractive targets. The results of this study showed that participants
selected more positive traits for attractive targets than were extlémt less attractive
targets. These findings, along with those of many other studies, demonstrate that attractive
individuals are assumed to possess an array of positive personality characteristics (e.g.,
social competence) simply because of their agea (Eagly, Ashmore, Makhijarand

Longo, 1991; Feingold, 1992; Jackson, Hungerd Hodge, 1995; Langlois et al., 2000;
Snyder, Tankeand Berscheid, 1977). That is, there is an assumption of covariation that
leads to the belief thathat is beautiful s good Implicit theories such as the halo effect
surrounding attractiveness are believed to be useful because they conserve cognitive
resources by making interpersonal perception more of an automatic process (Ashdore

Del Boca, 1979). The implicit thep concerning physical attractiveness appears to have its
basis in the direct observation of attractive individuals exhibiting positive characteristics as
well as cultural messages associating beauty with good qualities and ugliness with bad
qualities (Adans, 1977; Eagly et al., 1991; Feingold, 1992).

The present studies examine the possibility that there is an implicit theory
concerning selesteem that functions in a manner similar to that of the halo effect for
physical beauty. That is, these studeesmine the possibility that learning someone has
high (or low) sefesteem may influence how that person is viewed on other dimensions.
Initial research supports the existence of such an implicit theory and suggests that
individuals who are believed to ggess high levels of sedteem may be thought to
possess other desirable traits. In a recent pair of studies, Zditjland Myers (2009)
found that participants were generally more willing to consider voting for the political
candidates they believetb possess higher levels of seHfteem during the 2008
presidential primary contests. This basic effect emerged whether participants were simply
asked to report their perceptions of the-ssleem levels of the candidates (Study 1) or if
the ostensible edf-esteem levels of the candidates were manipulated by assigning self
esteem designations to the candi dat es t hat
l inguistic analyses of speeches made by each
note, hovever, that the advantages associated pehceived high sekesteem didnot
always materialize for candidates. The most striking excepbothis general pattern
emerged foHillary Clinton such that participantgereoftenlesswilling to considewoting
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for her when they believedhe possessed highlevels of selesteem. One potential
explanation for the reluctanad individuals to consider voting for Clinton when she was
thoughtto have high selésteem is that she may have been viewed as violat@sgriptive
norms concerning female modesty and nicerfess, Rudman, 1998; Rudmand Glick,
1999, 2001)This explanation seemsspeciallylikely if the meaning of high selésteems
different for women than it is for meRor example, itmay be thecasethat women with
high selfesteem areassumed to be at least somewhat narcissistic, whereas the same
assumption may not be made for men wimparabléevels of selfesteem.

The implicit theory of selesteem is consistent with the idea that-esiéemmay
paya role in transferring information about
social environmentThe most widely studied informational model of sedteem is the
sociometemodel developed by Leary and his colleagues (LeaiyBaumeister, 2000;
Leary and Downs, 1995). According to the sociometer model,-esiéem has atatus
trackingpropertys uc h t hat a n-esteermdis depemdenadn dis or bee lIevel of
relational value. The sociometer model proposes thatestdin is an evolutionary
adaptation that allows individuals to monitor the degree to which they are valued by others
(i.e., information is being conveyed from the social environment to the individual; Leary,
1999, 2005; Leary, Haupt, Straussand Chokel, 198; Leary and MacDonald, 2003).
According to the sociometer modelelfesteem is analogous to a gauge that alerts the
individual to eithergainsin his or herrelational value (accompanied by increases in self
esteem) otossess n o ne0s Vv al byaecreasesincsatizgicem; iLeany, 2004).
Leary and Downs (1995) suggest that our level ofestifem serves as an indicator of our
current level of relational value in much the same way that the fuel gauge on the dashboard
of our car provides us withfiormation concerning how much fuel remains in our fuel tank.
If our relational value decreases, then we should also experience a decrease in our state
selfesteem that motivates us to engage in compensatory behaviors (e.g., being nicer to
those in our soai environment) in order to increase our relational value and, consequently,
our selfesteemlmportantly, the sociometer model suggests that people do not care about
seltesteem for its own sake. Rather, ssdfeem is important because of what it indisat
about the degree to which the individual is accepted and valued by others (Leary, Tambor,
Terdal,andDowns, 1995). Consistent with the sociometer model, an impressive amount of
empirical support has demonstrated that-estéem is responsive to soaalkceptance and
rejection (Downie, Mageau, Koestnemd Liodden, 2006; LearyCottrell, and Phillips,
2001; Leary et al., 2003; Lemayd Ashmore, 2006; Murray, Griffin, RosandBellavia,
2003; Nezlek, 2001; SrivastagadBeer, 2005).

Building on thefoundation provided bthe sociometemode| Kirkpatrick and Ellis
(2001, 2006) have suggested thias modelshould be expanded to incorporatdditional
sociometershatmonitor dimensions other than relational value. This proposed extension is
consistat with the work of other researchers linking sedteem with domains such as
dominance (Barkow, 1989; Gilbert, Pricand Allan, 1995), prestige (Henrichnd Gil-
White, 2001), and mate value (Braaed Guy, 2004; Dawkins, 1982; Kenrick, Groth,
Trost, and Sadalla, 1993; Kiesleand Baral, 1970; Shackelford, 2001; Toobgnd
Cosmides, 1990; Trivers, 1972; Wright, 1994). An example of support for extending
sociometer theory beyond relational value was provided by Brase and Guy (2004) who
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found that indicator®f mate value (e.g., sethted mate value, age, marital status) were
associated with seisteem. That is, individuals with higher mate valuer, at the very
least, those who perceived themselves as possessing higher mate tesdded to report
highe levels of seHesteem.

The statussignaling model of selfesteem(ZeiglerHill, Besser,Myers, Southard,
andMalkin, 2011) was recently developed as a complement to stedaking models such
as the sociometer model. The statignaling model refers tdhe possibility that an
i ndi vi dual éesteem emayanfluence hovs ree lorf she presents oneself to others
and, as a consequence, how that individual is perceived by those who constitute his or her
social environment. According to this model, aniindi dual 6 s -edteem emdy o f sel
influence how one is perceived on dimensions relevant to evolutionary outcomes (e.g.,
romantic desirability). A basic prediction of the stasignaling model is that individuals
who convey high levels of seffsteem shdd be viewed more positively than those with
low selfesteem on a widarray of dimensions. As initial support for the stagighaling
model, ZeigletHill et al.(2011) found that the perceived safteem levels of targets fully
mediated the associatidretween their selfeported levels of selisteem and perceiver
ratings of their interpersonal behavior (e.g., social dominance). This suggests that the
ability of individuals to convey certain levels of sefteem may play an important role in
how individuals are viewed by their social environments.

The statussignaling model of selésteem is derived in large part from similar
statussignaling models developed for roaman species. These models concern the fact
that a wide array of organisms use signaf quality to communicate information
concerning their phenotypic and genetic qualities to their social environment (Anderson,
1994; Dale, Lankand Reeve, 2001; Grafen, 1990; Zahavi, 1975). For example, Rohwer
(1975) proposed that conspicuous colortéraerve as signals of dominance in a variety of
species. These signals are advantageous because it allows individuals to assess the likely
outcome of conflict and avoid unnecessary confrontations that may prove costly to one or
more of the participants.iTe use of <col oration as a fbadge
various animals including birds (Senar, 2006), lizards (Matid Forsman, 1999), and
insects (TibbettandDale, 2004). Of course, color is just one of the many signals that have
been found. @er signals include physical characteristics (e.g., size, odor) and behaviors
(e.g., vocalizations, aggressive displays; Bergman et al., 2003; Bokony, Leardliaker,

2006; Fossey, 1983; Preuschoft, 1999). Although it is certainly possible for ongatuis

engage in deception by producing false statgeals, many of these signals are costly to

produce and carry a social (or maintenance) cost incurred through repeated challenges from

other individuals (Gonzalez, Sorci, Smiimdde Lope, 2002; Jawa@ndBreitwisch, 2003;

Johnstoneand Norris, 1993; Owengnd Hartley, 1991; Rohweand Rohwer, 1978). The

costs associated with falsely producing sign
increasing the probability that only those individuals wistually possess the qualities

associated with the signal will actually display the signal (see &hal&nquist, 2005, for a

review).

The inherent ambiguity of many indicators of social value among humans suggests
t hat an indivi du adlf-éseeempneay lcagei an enfluenteeom bolw that f
individual is viewed by the social environment. For example, individuals who appear to
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possess high seffisteem are assumed to have other desirable characteristics in the absence

of contradictory information (@itical competence; Zeigledill and Myers, 2009). As a

resul t, the ability to c¢onv-woyth nsay genvaallys about
i mportant to forming and maintaining soci al
social standing (see Kzban and Aktipis, 2007, for a similar argument). The implicit

theory of seHesteem is an important element of the statgealing model because it

serves as the process that links perceived levels eéstlém with inferences concerning

other desirald characteristic#ccording to the implicit theory of sefisteem, learning that

someone possesses a certain level ofestéfem should influence howathndividual is

evaluated on other characteristics believed to be associated widstesim. For emple,

individuals with high levels of perceived sel$teem may be viewed deing more
desirableromantic partners than those with low sedteem.

Previous researce x ami ni ng the | ink bet weseem an i ndi
and how he or she isepeived by otherhias produced mixed resul{ddams, Ryan,
Ketsetzis,and Keating, 2000; Bishomnd Inderbitzen, 1995; Bond, Kwamnd Li, 2000;

Brocknerand Lloyd, 1986; Buhrmester, Furman, Wittenbeagd Reis, 1988; Heatherton
andVohs, 2000Hermann,Lucas,andFriedrich, 2008 Srivastaveand Beer, 2005; Taylor
andBrown, 1988; Taylor, Lerner, Sherman, SaagedMcDowell, 2003). It is important to

note howevert hat t hese previous studies atoale based
level of selfedeem s readily apparent to others. This assumptiorsnot appear tdbe
warranted given that sefatings of selesteem are, at best, only modestly associated with
observer ratings of seisteem (Buhrmester et al., 1988; Watson, Sans,Haig, 2002
ZeiglerHill et al., 2011). Importantly for the implicit theory of seHsteem,observer
ratings of seHesteem have been found to be more strongly associated with observer ratings
of personality traits (Watson et al., 200#)d interpersonabehaviors(Buhrmester et al.,

1988 ZeiglerHill et al.,2011) than were seifatings of seHesteem.That is, the seilf
esteem level that an individual elievedto possess may actually be more important for
how others perceive him or her than the level ofesiéenthat the persoactuallyreports

for themselves

Overview and Predictions

The primary goal of the present studies wk:
level of selfesteem influences how he or she is evaluated by others on dimensions relevant
to romantic desirability (attractiveness). The domain of romantic desirability was selected
for the present studies because of the important link betweerssefim and romantic
relationships (Anthony, HolmeandWood, 2007; Murray, Bellavia, Feeney, Hoknand
Rose, 2001; Neffand Karney, 2005). The prediction for the present studies was that
individuals would possess implicit theories concerningesstiéem that would lead them to
evaluate targets with ostensibly higher levels of-esleem as more desble than targets
with lower levels of selesteem. To examine this prediction, a series of studies was
conducted to determine whet-ésteem had ah effecpomt 6 s o0's
how he or she was perceivestudy 1 was designed to examivbether imagined targets
with higher levels of selésteem would be assumed to possess more positive attributes than
targets with lower levels of seffsteem. In Study 2, participants were asked to rate their
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willingness to engage in relational activitiegith imagined targets possessing low,
moderate, or high levels of seifteem. Stud@ asked participants to rate otksmxtargets
with randomly assigned sedisteem designations on dimensions relevant for selecting
relationship partners in order to examthe effectofsele st eem on a targetds
as a potential mate. In Study participants were asked to rate the desirability of targets
after learning these targets had ostensibly selecteg & T r t adorned with ei
My sel f catoer MiylseH f . 0 P &werei askedpt@arate the desimabilBytofi d y
participants when their photographs were accompanied-rogileaddresses intended to
convey either low or high levels of sa§teem. Finally, participants in StuBiyvere asked
to rate the desirability of each target after reading personality profiles designed to convey
levels of selfesteem ranging from extremely low to extremely high.

Although it was expected that targets with higher levels ofestdfem would
generallybe viewed more positively than those with lower levels ofsstiéem, exceptions
to this basic pattern for targets from certain social groups were expected given that the only
previous research concerning the implicit theory of-esteem foundexdifferences such
that some participants were actudéigslikely to consider voting for Hillary Clinton when
they thought she possessed higher levels ofestdfem (ZeigleHill and Myers, 2009).
The fact that participants were less likely to consider voforga female presidential
candidatewhen her ostensible level of selfsteem was high is consistent with studies
showing that women are often caught in the dilemma that displaying agentic qualities is
important for communicating competence, yet women wisplay these qualities often
suffer interpersonal and employment costs (Rudman, 1998; Rudndhfslick, 1999,
2001). These social costs are thought to be the result of violations of prescriptive norms of
female modesty and niceness (Daubman, HeatheringaiAhn, 1992; GouldandSlone,
1982; Heilmanand Okimoto, 2007; JanofBulman and Wade, 1996). This led to the
speculation that women with high seteem may receive negative evaluations on some
dimensions associated with romantic desirability bec#iusie high levels of selésteem
could be viewed as violating these prescriptive gender norms. The negative consequences
for women possessing high sedteem may be especially likely to emerge for communal
gualities that are more closely associated wittsé norms (e.g., warmth). To account for
the possible role of gender as a moderator of the implicit theory eéstelém sexwas
incorporated into the design and data analytic strategy for each study.

Study 1: Attributes Relevant to Mate Selection

The purpose of Study 1 was to examine whet
esteem would influence how the target was evaluated by participants on attributes relevant
to the selection of a potential mate. The present study asked participants to emale m
representations of targets with various levels ofestéen( e. g. , Al magi ne a met
oppositesex who has low sel st e e ramdoevaluate these imagined targets on
dimensions relevant to their mate value.
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Materials and Methods

Participants

Participants were 168eterosexuastudents §9 men and99 women) enrolled in
undergraduate psychology courses who participated in return for partial fulfilment of a
research participation requireme®nly heterosexual students were included enpilesent
studes becauseesach studyconcerned evaluating the romantic desirability of o#ex
targets. The mean age of participants was 120years ED = 1.86). The racial/ethnic
compositionwas 626 White, % Black, 2% Asian, and% Other. Participants &re
asked toimagine otheisex targets who possessed low, moderate, or high levels of self
esteen{i.e., each participant was asked to imagine three separate taPgetEjpants were
then asked tondicate the extent to whicthey believed these targetgould possess
attributes relevant to the selection of a potential matee order of these targets was
counterbalanced across participants.

Measues

Attributes The attributes used in the present study were taken BemHamida,
Mineka, and Bailey(1998). Responses for these attributes were made using scales that
ranged from 1 ynlikely to possess this attribyitéo 7 (ikely to possess this attribyte
Based on thesex differences that emerged in the importance of these attributes for the
selection ofpotential mates (Ben Hamida et al., 1998)yee composite measures were
constructed. The first composite consisted of the 5 attributes that veeeamportant to
men thanwomen attractive face not enviousnarrow waist thin, andyounger or looks
yourger than mga = .74). The second composite consisted of the 26 attributes that were
more important to women than mesppears to be in loyesincere desires home and
children kind, considerateexpresses loy@leasing dispositiorhardworking cooperative
sympathtc, intelligent sensitive educatedlevel of education similar to mingenerous
disciplined about careemambitious respected by otherfigh earning potentialreligious
beliefs similar to minegood job prospectdall, physically strongstrong sloulders pays
for entertainment and older or looks older than méa = .95. The third composite
consisted of the 31 attributes that were equally important to men and weraen;
sexually faithful exciting personality emotionally stable physically healthy sociable
energeti¢relaxed and nonanxiousonscientiousintellectual creative talkative assertive
not insecure bold, profound not moody organized careful good cook/housekeeper
introspective neat refined artistic, similar political background to medependableno
sexual experiengcemotionally faithfil, some sexual experienagealthy parentsandmuch
sexual experiencéa = .95. The internal consistency estimate for each composite was
calculated across the S&lsteem Conditions.

Results

Data from the present studyeve analyzed using geries of2 (Sex Men Rating
Female Targetys. WomenRating Male Targejsx 3 (Slf-Esteem Condition: Low vs.
Moderate vs. High)mixeddesign ANOVAs with SelfEsteem Condition as a within
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subjects factoThe purpose of #seanalygs wasto examine whether the sasteem level
of an imagined target influenced how the target wasuat@dl on attributes relevant to
selection as a potential male control forthe number of analysea,modified Bonferroni
correctionwas usedfor each studythat accounts for theegree to whichthe outcome
variablesare correlatedSimes, 1986)This madified Bonferroni correction controls Type |
error without being overly conservativis a resultof this correctionthe only results that
are reported as reaching conventional levels of significanoess these studiese those
for whichp < .02.The esults of the angsesfor Study lare presented iRigure 1

Figure 1. The effects of selésteem level on attribute nagjs for male and female targets
(light = low seltesteemstriped= moderate selésteemanddark= high selfesteem
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The main effect of SelEsteem Condition was significant for attributes more
important to men than womeR(2, 339 = 176.39,p < .001. Post hoc tests revealed that
targets in the LowSelf-Esteemcondition were ratd less positively thanthose in the
ModerateSelf-Esteemcondition(t = 7.99,p < .001) who were, in turn, rated less positively
than those in the HigBelf-Esteemcondition(t = 14.04,p < .001). The main effect @ex
also reached conventional levelssajnificance E(1,334)= 11.94,p < .001) such that men
rated female targets more positively on this composite than women rated male targets. The
interaction of SelEsteem Condition an&ex did not approach conventional levels of

significance F(2, 334 < 1,p=n9).

Attributes More Important to Waen thanMen
The main effect of SelEsteem Condition emerged fattributes more important to
women than menk(2, 334) = 66.33,p < .001. Post hoc tests revealed that participants
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ratedtargets in the Lowself-Esteemconditionlesspositively thantargets inthe Moderate
Self-Esteem conditior{t = 6.54,p < .001) who were in turn, rated lesositively than
those inthe High Self-Esteemcondition(t = 7.45,p < .001). Neither the main effect 8kx
(F (1, 334) < 1, n9 nor the interaction of SeEsteem Condition an&ex approached
conventional levels of significan¢g(2, 339 < 1,p=ns).

Attributes Equally Important to Men aMdomen

For thoseattributesfound to be equally important to men amdmen the main
effect of SelfEsteem Condition emergeB(@, 334) = 12881, p < .00]) but the main effect
of Sexdid not reach @nventional levels of significancé&(l, 334) = 3.5 ns). The main
effect of SelfEsteem Condition wasuqlified by the interactiomf Sex and SelEsteem
Condition that emerge((2, 339 = 5.96 p < .01). Post hoc tests showed that male targets
in the Low SeKEsteem condition were rated more negatively than their female
counterpartst(= 2.93,p < .01). However, it is important to rethat each successive
increase in selésteem level led to more positive ratings on these attributes for both male
targets{s > 7.72ps < .001) and female targets ¢ 5.33ps < .001).

Discussion

The selfesteem levels of imagined targets were foamdnfluence how these
targets were rated on various attributes relevant to mate value. More specifically, targets
were rated more positively on each of the composite measures of mate value for each
successive increase in their setiteem level. For thosdtributes equally important to men
and women, this general pattern was qualified bys#seof targets such that men with
lower levels of selesteem were evaluated more negatively than women with lower levels
of selfesteem. This suggests that posseskiwer levels of selesteem may have a greater
impact on the desirability of men as potential relationship partners than it has for women.

Study 2: Willingness to Engage in Relational Activities

The purpose of Study 2 was to examine whether theeselém levels of imagined
targets would influence the willingness of individuals to consider engaging in relational
activities with these targets. The relational activities were taken from Clark and Hatfield
(1989) and varied in terms of intimacy from a sendhate to sexual relations. The various
levels of relational intimacy were included to examine whether the effects afssedim
| evel would wvary with the degree of -inti
esteem may exert greater influence omwhillingness of individuals to engage in intimate
activities such as sexual relations in comparison with less intimate activities such as going
out with someone on a single date.

Materials and Methods

Participants
Participants werd 82 heterosexuastudents 60 men and122 women) enrolled in
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undergraduate psychology courses who participated in return for partial fulfilment of a
research participation requirement. The mean age of participant@0g&syears ED =
2.88). The racial/ethnic compositionag58% White,37% Black, and% Other.

Procedure

As a conceptual replication of Clark and Hatfield (1989), participants were asked to
imagine that anoderately attractivenember of thethersexapproachedhemandsaid he
or she had noticed thearoundcampus. This was followed by theaginedindividual
issuing one of the following invitaton&:Woul d you go outa=o9l),a dat e
AWoul d you come back ta&= my9 3)p;aramek nii Waw It ch yme
wi t h are.96h Pafticipants were asked to report how they would respond to each of
these three invitations using scales ranging frofmwio(ld definitely sajNO) to 9 ( would
definitely sayYES). The selfesteem levels of the imagined targets were manipulated such
that each participant was asked to provide their response to each invitation from targets
with low, moderate, and high levels of sefiteem. Thais, each participant was asked to
imagine nine separate scenarios that included someone with leestsdin asking them
out on a date, someone with low setteem asking them back to their apartment, someone
with low selfesteem asking them to have samd so on. The order of these scenarios was
counterbalanced across participants. The internal consistency estimates were calculated
across targets.

Results

Data from the present study weagalyzed using aeries of2 (Sex Men Rating
Female Targetys. Women Rating Male Targejsx 3 (SelfEsteem Condition: Low vs.
Moderate vs. High)mixed-design ANOVAswith SelfEsteem Condition as a within
subjects factorThe purpose of these analyseasv o e x ami ne whet her an i m
level of selfesteem infiences the willingness of participants to engage in relational
activities with the target. The results of these analyses are presehtgdrimn 2

Go Out on a Date with the Target?

The main effect of SelEsteem Condition emerged for the willingness of
participants to consider going out on a date with the taFgef 862)=63.21 p < .00]).
Post hoc tests revealed that participants weswilling to go out on a date wittargets in
the Low Self-Esteemcondition than target in the ModerateSelf-Esteem condition (t =
6.33,p < .001). In turn, prticipants werdesswilling to go out on a date wittargets in the
ModerateSelf-Esteemconditionthanthose in the Higlself-Esteemcondition(t = 7.63,p <
.001). The main effect of Sex~(1, 362) =8.62 p < .01) also reached conventional levels
of significance such that men were more willing than wotoeagree to a date regardless
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of the selfesteem level of the target. The interaction of -&sleem Condition and Sex

(F(2, 362) <1, p = n9 did not aproach conventional levels of significance which suggests

that the greater willingness of men to agree
level of selfesteem

Figure 2. The effects of selésteem level on the willingness of participants to engage
relational activities with male and female targélight = low selfesteem striped =
moderate selésteemanddark= high selfesteem

% 7.0 7.0
© 60 o 6.0
o 50 % < E 5o o
g 40 / S E a0 :
5 30 / 'g E 3.0
© 20 % O 8§ 20 ; %—T
8 1.0 4 1.0 :
Women Rating Men Rating Women Rating Men Rating
Male Targets Female Targets Male Targets Female Targets
70 |
o 60
N 50
: 4.0 .
o 30 4%
I 20 . /Z
10 ] ]

Women Rating Men Rating
Male Targets Female Targets

Go Back to the Targetods Apartment?

The main effect of SelEsteem Condition emerged faatings of thewillingnessof
participantso goback to thaargets apartmentF(2, 362 = 40.44 p < .001. Post hoc tests
revealed that participants welesswilingtogoback t o the targetds apa
targetwas in the Low SelEsteem conditiorthan when he targetwas in the Mderate
Self-Esteem condition (t = 4.66, p < .001) Similarly, participants werdess likely to
consider goingoack to the apartment of a target in the Moderate-Estfem condition
than those in the HigheB-Esteemcondition(t = 6.10, p < .001). The main effect of Sex
also reached conventional levels of significartefd (362) =97.56 p < .00]) such that men
were more | ikely than women t o regagdlessefthe o go b:
selfesteem level of the targéthe interaction of Sex and Sdéisteem ConditionH(2, 362)
=1.20 p = ng did not approach conventional levels of significance which suggests that the
greater willingness of men to go back to the
t ar g e tobselfestemm.e
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Have Sex with the Target?
The main effects of SelEsteem ConditionH(2, 362)= 28.25 p < .00) and Sex
(F(1, 362) =82.33 p < .00]) reached conventional levels of significance for ratings of the
willingness of participants to coider having sex with targets. However, these main effects
were qualified by their interaction which also emerge@( 362) =7.47, p < .01). This
interaction shows that changes in the-sslieem level of targets had a greater impact on
the willingness oimen to have sex with the target than it did for women. However, it is
i mportant to note that eac h-eskanclaved eslliedie 1 ncr e
significant increases in the willingness of both womsr»(2.21,p6 s .05) and ment§ >
3.45,ps < .001) to consider having sex with the targets.

Discussion

Participants were more willing to engage in all levels of relational activity with
targets possessing higher levels of -sslieem. Although men were more willing than
women to engagenieach type of relational activity, the sex of the participant was only a
significant moderator of this effect for sexual relations. That is, the willingness of both men
and women to have sex with the targets increased as thestdin levels of the taets
increased but these changes in-ssteem had a greater impact on the willingness of men
to consider having sex with targets. It is important to note that the results for the sexual
invitation may have been influenced by a floor effect for women. ™athe relative
unwillingness of women to agree to the hypothetical sexual invitation appears to have been
at least partly responsible for the greater impact ofestfem on the willingness of men to
agree to a sexual encounter.

Study 3: Romantic Desirability

The purpose of Study 3 was to examine whether the ostensibistetin levels of
targets would influence their desirability as potential romantic partners. Unlike the previous
studies that relied on imagined targets, the present study manibthlateeHesteem levels
of the targets by asking participants to rate the romantic desirability of target photographs
t hat were accompanied by -dsteean. t ar get 6 s ostensi

Materials and Methods

Participants

Participants were 19Beterosrual students (52 men and 141 women) enrolled in
undergraduate psychology courses who patrticipated in return for partial fulfilment of a
research participation requirement. The mean age of participants was 20.71S{ears (
3.84). The racial/ethnic comptien was 61% White, 34% Black, 2% Asian, and 3% Other.

Procedure
Participants were asked to view a series of color head and shouldéacéull
photographs from the Productive Aging Laboratory (Mireaal Park, 2004). Participants
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viewed photographs df5 othersextargets between the ages of 18 and 29 with a neutral
facial expression. Participants were told that these photographs were of targets who had
participated in a separate study concerningestéemThe photograptof each targetvas
accompanié by a randomly assignedelf-esteemdesignation ostensibly basemh the

t ar cpetdaldevel of selesteemEach participant rated the photographs of five targets
with ostensibly low selesteem, five targets with moderate ssdfeem, and five targets

with high selfesteem. Photographs wenesented to the participant in a random order on a
computer monitor (each image was 150x190mm). Participants were asked to evauate
desirability of each target as a potential relationship partner

Measures

Partner Ideal ScalesThe Partner Ideal Scales (Fletcher et al., 1999) consist of 17
itemsthatassess three dimensiosisown to be important for evaluating potential partners.
The WarmthTrustworthiness dimension consists of the following attributes:
undersganding supportive kind, good listener sensitive and considerate(a = .97). The
AttractivenessVitality dimension $ comprised of the followingt@ibutes sexy nice body
attractive appearangegood lover outgoing and adventurous(a = .93. The Status
Resourceslimensionconsists of the followingttibutes successfl, nice housgfinancially
secure dresses wellandgood job(a = .93. In accordance with previous research (e.g.,
Overall, FletcherandSi mp s on , 2006) , the phrase fApotent.i
items from the Status/Resources dimension (B@g,ood j ob [ or potenti al
Participants were asked w&valuate each targetsing scales ranging from Ddges not
appear to describe this person very Wwétl 7 (Appears to describe this person very yvell
The internal consistency estimate fesch composite was calculated acrosswvidéous
targets For example, an internal consistency estimate was computetthefowwarmth
Trustworthiness dimensiofor the first target and averaged withe internal consistency
estimates fothe remainingarges. Each of these scales has demonstrated good internal
reliability, testretest reliability, convergent validity, and predictive validity (Campbell
Simpson Kashy, and-letcher 2001; Fletcher et al., 1999; Fletch8mnpsonandThomas
200Q Fletcher, Tt her , O6 L o ang®@vErallr2Q04).Fr i es en,

Overall Mate ValueParticipants were also asked to evaluate the overall mate value
of each target (i .e., AThis personés overall
as a potential relationshipppr t nae=r.8%), using scales ranging from ey low) to 7
(very high. As with the Partner Ideal Scalebgtinternal consistency estimdte overall
mate value \&s calculated across ttegets.

Results

Data from the present study weaealyzed usig a series of2 (Sex Men Rating
Female Targetys. WomenRating Male Targejsx 3 (SelfEsteem Condition: Low vs.
Moderate vs. High)mixeddesign ANOVAswith SelfEsteem Condition as a within
subjects factoto determine whether the ostensible gslfeemevels of targets influenced
their desirability as potential relationship partnefie results of these dgses are
presented ifrigure3.
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Figure 3. The effects of selésteem level on the romantic desirability of male and female
targets(light = low sdf-esteem striped =moderate selésteem and dark =high self

esteem
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Warmth Trustworthiness

For the Warmtkrrustworthiness dimension, main effects emerged forESskem
Condition E(2, 389 = 10.60,p < .00) and Sex(F(1, 384) = 7.01,p < .01). Thesemain
effectswere qualified by their interactionH(2, 384) = 17.23,p < .00]). This interaction
showed that male targets in the Moderate SEBteem condition were rated as possessing
less WarmthTrustworthiness than those in either the Loslf-&steem conditiont (= 8.85,
p < .001) or High Selesteem conditiont(= 6.37,p < .001). In contrast, female targets in
the High SeHEsteem Condition were rated as possessing less Wammshworthiness
than those in either the Low Sélsteemt(= 2.52,p < .001) or
Moderate SeHEsteem Conditiond € 3.58,p < .001).

Attractiveness/itality

The main effects of SelEsteem ConditionH(2, 334) = 113.79, p < .00 and
Sex (F(1, 384 = 16.88 p < .001) emerged for the Attractivene¥stality dimension
However, thee main effects were qualified by their interactidfi(Z, 384 = 19.71, p <
.00]). This interactionshowed that male targets in the Low Selfsteem conditiorwere
given lower Attractivenes¥itality ratings than those in the Moderate Sedfisteem
condition(t = 8.78,p < .001)who were, in turn, given lower Attractiveneggality ratings
than those in the igh Self-Esteemcondition (t = 10.61,p < .001). In contrast, female
targets in the Low SelEsteem condition were given lower AttraghessVitality ratings
than targets in either the Moderate Sedteem (= 8.16,p < .001) or High SelEsteem
conditions {= 5.62,p < .001).
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StatusResources

For the StatuRResources dimension, main effects emerged for-Bsdem
Condition E(2, 34)=72.71 p < .00]) and SexF(1, 384)=6.86 p < .01) However, the
main effects of SelEsteem Condition an8exwere qualified by their interactior-(2,
384) = 11.26 p < .00]). This interactiorshowed thatmale targets in the Hig8elf-Esteem
condtion were given higher StattResources ratings thdargetsin either the LowSelf-
Esteem (= 9.40,p < .001) or ModerateSelf-Esteemconditions(t = 11.75,p < .001).
Female targets in the Lowel-Esteem condition were given lower StatuResources
raingsthan targetsn the ModerateSelf-Esteemcondition(t = 4.59,p < .001)who were, in
turn, given lower StatuResources ratings than targets in the High-BEsteem conditioit
=2.87,p<.0).

Overall Mate Value

The main effects of SeEsteem Codition (F(2, 384) = 78.98 p < .00) and Sex
(F(1, 384) = 10.54 p < .001) emerged for Overall Mate Valudhese main effects
however, were qualified by their interactionF(2, 384)=) = 25.77 p < .00). This
interactionshows thatmale targets in the gh Self-Esteemcondition were given higher
ratings of Overall Mate Valuthan targetsn the Low or ModerateSelf-Esteemconditions
(ts> 10.54,ps < .001). In contrast, female targets in thew Self-Esteemconditionwere
given lower ratings of Overall Ma Valuethan targetsn either the MvderateSelf-Esteem
(t=10.99,p < .001)or High Self-Esteemconditions(t = 6.13,p < .001).

Discussion

The results of the present study -suggest
esteem is an important determim t of oneds desirability as a
each successive increase in sdfeem level was accompanied by higher ratings of
AttractivenessVitality and Overall Mate Value. Male targets with high sedteem were
rated more positively thatargets with either low or moderate seffteem on the Status
Resources dimension. Unexpectedly, the male targets given the lowest ratings on the
Warmth Trustworthiness dimension were those with moderate levels céstelém. The
difference between the selts for the WarmtiTrustworthiness dimension and the other
dimensions in the present study appeared to be due to the ratings of lestsefh men.

More specifically, men with low selsteem were perceived as possessing higher than
expected levels of armth and trustworthiness. This view of men with low-ssleem may

stem from the assumption that these men lack alternative relationship partners and that they
may use this dimension to compensate for deficits on other dimensions such as
attractiveness.

The pattern of results for female targets differed from those of male targets for each
of the dimensions measured in the present study. Ratings of female targets on the Status
Resources dimension became more positive as theiwestem increased. Foreth
AttractivenessVitality and Overall Mate Value dimensions, female targets with moderate
and high levels of selisteem were perceived more positively than those with low self
esteem. This suggests that the desirability of women may be more closely tiee t
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avoidance of low selésteem than the possession of high-estéem. For the Warmth
Trustworthiness dimension, female targets with highesiéem were actually given lower
ratings than those with low or moderate ssfeem. This suggests that wemmwith high
selfesteem may not be seen in a uniformly positive manner in the way that men with high
self-esteem are viewed.

Study 4: Choice of T-Shirt

A limitation of the previous studies is that the ssdfeem manipulations were overt
(e.g.,partigpant s were simply told testeem)tThgupaese 6sS o0St €
of Study 4 was to examine whether similar effects would emerge if theestdem
manipulation was somewhat more subtle. To accomplish this goal, the ostensible self
esteemdvels of targets in the present study were manipulated through their selection of
rewards intended to reflect either low sedteem or high setfsteem.

Materials and Methods

Participants

Participants were 20heterosexuastudents (72 men and 129 wen) enrolled in
undergraduate psychology courses who participated in return for partial fulfilment of a
research participation requirement. The mean age of participants was 20.71S{ears (
3.84). The racial/ethnicomposition was 58% White, 3¢ Black,3% Asian, anc% Other.

Procedures
Participants were asked to view a series of color head and shouldéacéull
photographs from the Productive Aging Laboratory (Miread Park, 2004). Participants
viewed photographs @ othersextargets between theges of 18 and 29 with a neutral
facial expression. Participants were told that these photographs were of targets who had
participated in a separate studye cover story also told participants that as a reward for
their participation, the targets had bedlowed to choose-§ hi rt s adorned with

Love Myselfo or #Al Hate Myself. o0 The photogr
randomly assigned photograph of thesHirt they ostensibly selecteach participant
rated the photographs of fourtg et s who sel ect e dshit dne foui | Love

targets who sel ect eshit Phowgrafht wekeaptesentell yostleel f 0 T
participant in a random order on a computer monitor (each image was 150x190mm).
Participants were asked to evaludite desirability of targets as potential relationship

partners.

Measures

As in the previous styd the Partner Ideal Scales (Fletcher et al., 1389> .95
and the measure of Overall Mate Value=.93) were used to measure the desirability of
each arget.
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Results

Data from the present study were analyzed usisgrees of2 (Sex Men Rating
Female Targets vaVomen Rating Male Targets) x (BeltEsteem Condition: Low vs.
High) mixeddesign ANOVAs with SelfEsteem Condition as a withBubjects facto The
results of these analyses are presentédguare4.

Warmth Trustworthiness

For WarmthTrustworthiness, a main effect emergedSeit-Esteem Condition
(F(1, 200) = 44.04 p < .00) such that targets in the High S&$teem condition received
higher ratings on this dimension than targets in the Low-E&tiem conditionThe main
effect for Sex (1, 200)< 1, p = ng) and the interaction of Sex and SEKteem
Condition (1,200 < 1, p = n9) failed to reach conventional levels of significance.

Attractiveness/itality

For Attractivenesd/itality, main effects emerged for Sek({, 200) = 8.9 p <
.01) andSelf-Esteem ConditioF(1, 200)= 158.14 p < .00]). Themain effecs of Sex and
Self-Esteem Conditiomvere qualified by theinteraction(F(1, 200)= 37.36 p < .01). This
interaction showed that male targatsthe High SeHEsteem condition received higher
ratings on this dimension than their female counterparts5(10 p < .001), whereas no
difference emerged between male and ferraigets in the Low SelEsteem conditiont (<
1, p=ny9.

Figure 4. The effects of seHesteem level on the romantic desirability of male and female
targetg(light = low selfesteemdark =high selfesteemh
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StatusResources

For StatusResourcs, a main effect emerged f8elf-Esteem ConditiorfF(1, 200)
= 140.02 p < .00]) but not for SexK(1, 200) = 2.54p = ng). The interaction of Self
Esteem Conditiomnd Sex failed to reach conventional levels of significdf€g, 200) =
6.46 p = n9. This pattern indicates that targets with high levels ofestéem were rated
more positively in terms of statussources than low sedfsteem targets.

Overall Mate Value

For Overall Mate Value, main effects emerged for $€%,200) = 13.12 p < .001)
and SelfEsteem Conditior{F(1, 200 = 145.76 p < .00]). The main effect of Sex and
SelEsteem Conditiorwere qualified by theimteraction(F(1, 200) = 30.26 p < .001).
This interaction showed that male targéisthe High SeHEsteem condition reoced
higher ratings on this dimension than their female counterpari$.98 p < .001), whereas
the difference between male and female targets in the LowESEEm condition was not
significant (= 1.91 p=ns).

Discussion

The results of the presestudy suggest that sadsteem effects similar to those
observed in the earlier studies emerged even though the manipulation was less direct. As in
the previous studies, the advantages of highestfem were typically stronger for male
targets than forfemale targets. The exception to this pattern was the Warmth
Trustworthiness dimension. Although the previous studies have consistently shown that
female targets with high sedfsteem are given relatively low ratings on the Warmth
Trustworthiness dimensigrthis was not replicated in the present study. The positive
evaluations for female targets with high sefsteem in the present study may have been due
to targets communicating their selfteem by choosingd hi rt s sayi ng #l Love
is possiblethat the seHiking component of selésteem that is communicated by this
reward choice may not have been viewed as violating prescriptive gender norms in the
same way as global sedkteem which also includes feelings of selimpetence (Tafarodi
and Swann, 2001). However, it is also possible the extremely low levels ofestem
conveyed by t heshiisimayhave beenMgsgorsible for thEse restdts.
example,women selecting Bhirts proclaiming that they hate themselves may not be
viewed as particularly warm and trustworthy whereasnen with low seHesteemi but
who do not hate themselvesnay be viewed in this manner.

Study 5: E-Mail Address
Thepurpose of5tudy5 was to examine whether the sefiteem effects found in the
previousstudies would emerge using an even more subtle manipulation. To accomplish this

goal, the ostensible sadsteem levels of targets were manipulated through the useait e
addresses that were intended to reflect low or high levels e¢selém.
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Materi als and Methods

Participants

Participants wer@83 heterosexuastudents 43 men and 20 women) enrolled in
undergraduate psychology courses who participated in return for partial fulfilment of a
research participation requirement. The mean age of iparits was 201 years D =
3.34). The racial/ethnic composition wa8% White, $% Black,2% Asian, and 3% Other.

Procedure

Participants were asked to view a series of color head and shouldéacéull
photographs from the Productive Aging Laboratdvnear and Park, 2004). Participants
viewed photographs d othersextargets between the ages of 18 and 29 with a neutral
facid expression who had ostensibly participated a separate studyBased on a
manipulation used by Chang and Swann (201Bc¢heof these photographs was
accompanied by a randomly assignedal addresshat wasntended to convey eithéow
selfesteem(justaloser2007 @hotmail.consadeyes@yahoo.cgonslacker82@yahoo.com),
high selfesteem (confidenceissexy@gmail.cam  happyguy97@yabo.com
happygirl97 @yahoo.conkingbilly@yahoo.com queengillian@yahoo.com), or serve as a
control (thomas.rawlins@usm.edu natalie.rawlins@usm.edu;
tonystillson85@hotmail.com  tonya.stillson@usm.edu; william.simms@usm.edu
tammy.simms@usm.edWBarticipans were asked to evaluate the desirabilitgadhof the
ninetarges (i.e., three with low sekésteem @amail addresses, three with high setteem
e-mail addresses, and three control targess) potential relationship partner

Measures

As in the pevious studieshe Partner Ideal Scales (Fletcher et al., 1289> .99
and the measure of Overall Mate Value=.94) were used to measure the desirability of
each target.

Results

Data from the present study were analyzed usisgrees of2 (Sex Men Rating
Female Targets v&V/omen Rating Male Targets) x(Sel-Esteem ConditionControlvs.
Low vs. High) mixeddesign ANOVAs with SelfEsteem Condition as a withBubjects
factor. The results of these analyses are presentadureb.

Warmth Trustworthiness

For WarmthTrustworthiness, main effects emerged fex §(1, 564) = 33.12 p <
.00)) and SeltEsteem ConditionF(2, 564) = 69.62 p < .00]). However, thesemain
effecs were qualified by thenteractionof Sex and SelEsteem Condition that emerged
(F(2, 564) = 63.44 p < .001). This interaction showed thaale targetsn the Low Self
Esteemcondition received lower ratings on this dimension than male targets in either the
High SeltEsteem {( = 14.11,p < .00 or Control conditionst(= 14.42,p < .00J. In
contrast, fenale targetsin the Control conditio received higher ratings of Warmth
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Trustworthiness than those in the Low Se#teem conditiont(= 3.13,p < .01 who were,
in turn, rated more positively than targets in the High-Geteem conditiont(= 3.52,p <
.00D).

Figure 5. The effects of selésteem level on the romantic desirability of male and female
targetg(light = low selfesteemdark =high selfesteemvertical stripel = control)
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Vitality

Attractiveness-

Attractiveness/itality

For Attractivenes/itality, main effects emerged for Sek((, 564 = 73.04 p <
.00]) andSelfEsteem ConditiofF(2, 564) = 60.61, p < .00]1). However, thesenain
effecs were qualified by thenteractionof Sex and SelEsteem Condition that emerged
(F(2,564) = 101.3Q p < .001). This interaction showed that male targethe High SeH
Esteem conditiomeceived higher ratings on this dimension than male targets in either the
Low SelfEsteem {( = 19.19 p < .00) or Control conditionst(= 17.71, p < .00J. In
contrast, fenale targetsin the Control condition received Ingr ratings on the
AttractivenessVitality dimension than those in either the Low Se#fteem (= 4.41 p <
.001) or High SelfEsteem conditiong € 4.49 p < .00]).

StatusResources

For StatusResources, main effects emerged for 36¥,(564) = 34.78 p < .00)
and SelfEsteem Conditio{F(2, 564) = 114.33 p < .00]). However, thesenain effecs
were qualified by thenteractionof Sex and SelEsteem Condition that emerg@e(2, 564)
= 76.07 p < .001). This interaction showed that male targetshe Low SeltEsteem
condition received lower ratings on this dimension than male targets in either the High
SelfEsteem (= 20.63 p < .00]) or Control conditionst(= 1464, p < .00]). In contrast,

female targetsn the Control condition received highertings on the StatuResources
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